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LABETTE
COMMUNITY
COLLEGE

Fall 2026

Course Information

Course Number: COMM 103 100
Course Title: Introduction to Advertising
Semester Credit Hours: 3.00
Department: Communication
Prerequisites: None

Instructor Information

Instructor: Tonya Seller Neises

Labette Email: tonyab@labette.edu

Office Phone: 620-820-1121

Office Location: H202

Office Hours: Monday/Wednesday 8:30-9:30 a.m. and 12:30-1 p.m.; Tuesday/Thursday 7:30-
8:00a.m.and 11 am.-12:30 p.m.

Virtual Office Hours:
Virtual Monday-Wednesday 1-2 p.m.

Required Texts and Materials

Please visit the Labette Community College Bookstore for all of your materials needs.

Introduction to Advertising: Advertising Practices

Edition: Open Education Resource Provided by Galileo Open Learning Materials
ISBN: https://alg.manifoldapp.org/projects/introduction-to-advertising-practices
Authors: Agnieska Chwialkowska

Publisher: University of West Georgia

A pdf of the textbook is provided in the Introduction to Advertising course shell found in
Canvas.
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Technology Requirements

In terms of hardware, regular, reliable access to a computer with Internet access is a
minimum requirement.

Course Description

This course examines strategies, technigues, and principles behind effective advertising
including planning, targeting, media selection and buying, strategy and design.

Course Outcomes and Competencies

Students who successfully complete this course will be able to:

» 1. Understand the role and significance of advertising.

Demonstrate knowledge of advertising characteristics.
Understand the roles of advertising.

Gain insight to the role and organization of the advertiser.

Know who performs advertising functions.

Gain a general understanding of legal considerations involved in
advertising work activities.
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» 2. Understand the basic terms and know the basic strategies, techniques and principles
of advertising.

Gain understanding of the basic process of communication.
Demonstrate effective advertising skills in their projects.
Understand advertising activities in corporations.

Gain an understanding of advertising strategy planning.
Understand the process of target market selection.

Write and organize a basic program plan for an advertising activity.

Important Dates for the Semester

Date Event

8/17/26 CLASSES BEGIN [Mon]

Last day to add first 8-week session
8/18/26 courses without instructor permission
[Tue]
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Date

8/19/26

8/20/26

8/25/26

8/27/26

9/7/26

9/3/26

9/15/25

9/24/26

10/1/26

10/8/26

10/12/26
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Event

Last day to add first 8-week session
courses with instructor permission [Wed]

Last day for a full refund for first 8-week
session [Wed]

Last day to add full semester courses
without instructor permission [Thu]

Last day to enroll/add full semester
courses with instructor permission [Tue]

Last day to enroll for Jumpstart
concurrent classes (CO) [Thu]

Last day for full refund for full semester
courses [Thu]

Last day for departmental/athletic
scholarship forms

College closed--Labor Day [Mon]
Cert Rosters due at noon [Thu]

Last day to pay for Jumpstart classes or
make payment arrangements [Tue]

Last day to pay for classes or make
payment arrangements [Thu]

Last day to withdraw from first 8-week
session classes [Thu]

First 8-week session ends [Thu]

First 8-week session grades due at noon
[Mon]

Second 8-week session starts [Mon]
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Date

10/13/26

10/14/26

10/21/26

10/29/26

11/2/26

11/19/26

11/23/26

12/1/26

12/2/26

12/3/26

12/7/26

12/11/26
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Event

Last day to add second 8-week session
courses without instructor permission
[Tue]

Last day to add second 8-week session
courses with instructor permission [Wed]

Last day for a full refund for second 8-
week session courses [Wed]

Cert rosters for second 8-week session
due at noon [Wed]

Degree & Certificate Check Requests due
to Registrar [Thu]

Spring 2027 enrollment begins [Mon]

Fall 2026 Winter Intercession enrollment
begins [Mon]

Last day to withdraw from all courses
[Thu]

College closed--Thanksgiving Break
(11/23-11/26)

Tuesday evening finals [Tue]
Wednesday evening finals [Wed]

No Day Classes--Administrative Offices
Open [Thu]

Thursday evening finals [Thu]
Day/Online finals (12/7-12/10) [Mon-Thu]
Monday evening finals [Mon]

Winter Intersession courses begin |Fri]
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Date

12/14/26

12/15/26

1/4/27
1/7/27

1/11/27

Course Outline
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Event

Grades due at noon [Mon

Last day to add Winter Intersession
courses [Mon]

Last day to drop Winter Intersession
courses for full refund [Mon]

Cert rosters due at noon for Winter
Intersession courses [Tue]

Offices close by 4:30pm for holiday break
[Tue]

Last day to withdraw from Winter
Intersession courses [Mon]

Winter Intersession courses end [Thu]

Winter Intersession courses grades due
at noon [Mon]
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Week Activity

 Introduction of
course: review
syllabus

o Getting acquainted
icebreakers

o Advertising vs.

T Public Relations
research and
reading

o Communication
components in
advertising
assignment

« |dentify brands
based on logos

» Advertising and
Brands Reading

e Personal Branding
Timeline

o Labor Day - We
only meet one day
this week!

o Share an ad that
resonates with you
-explain why

o Persuasive
Techniques in
Advertising Videos

3 o Advertising Appeals

e Discuss
Advertising
Campaign
Expectations
(Company, Non-
profit, Personal
Business,
Upcoming
Event(s), etc.)
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Week Activity
4
» FEthos, Logos,
Pathos Activity
o Advertising
Appeals

Reading/Activity
o Advertising
campaign
‘product” due
(Company, Non-
profit, Personal
Business,
Upcoming
Event(s), etc.)
e Discuss Copy
Platforms
o Features/Be
nefits/Wants
& Needs
Lesson
o Writing
Objectives
Lesson
= Deter
mine
Camp
aign
Object
ive
(Launc
h
New
Produ
ct,
Promo
te
Upco
ming
Event,
Increa
se
Sales,
etc.)
o Determine
Target
Audience
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Activity

o Determine
Persuasive
Techniques
(Specific Ad
Appeals)

o Design a
Logo and
Campaign
Tagline or
Slogan

Copy Platforms
and Consumer
Profiles should be
COMPLETE
Puffery and
Ethically
Questionable Ads
Activity

Discuss Setting the
Tone of Your Ad
Campaign

Discuss and assign
Long-Copy
Magazine Ad

Continue work on
Copy Platform
o Discuss/Co
mplete a
Consumer
Profile
Target Audience
Letter Writing
Activity
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Week

10
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Activity

Rough draft and
peer review of
Long-Copy
Magazine Ad

Final draft of Long-
Copy Magazine Ad
Discuss
advertising in
Newspaper, assign
rough draft of
Newspaper Ad

Newspaper Ad
Rough Draft Due
for Peer Review
Final Newspaper
Ad Due

Guest Speaker
from Area Ad
Agency

Assign 15and 30
Second Radio Ads

Radio Ad Final
Draft Due

TV Storyboard
Rough Draft Due
for Peer Review
Final Draft of TV
Storyboard
Assign
Billboard/Out of
Home Ad

Rough Draft of 15
and 30 Second
Radio Ads Due for
Peer Review
Assign TV
Storyboard
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Week

11

12

13

14

COMM 103 100 Introduction to Advertising - Simple Syllabus

Activity

Billboard Rough
Draft Due for Peer
Review

Discuss and
Assign
Digital/Social
Media Plan
Billboard Final
Draft Due
Digital/Social
Media Plan Rough
Draft Due for Peer
Review

Billboard Final
Draft Due

Rough Draft
Digital/Social
Media Plan Due for
Peer Review

Final Draft
Digital/Social
Media Plan Due
Discuss Campaign
Pitches

Prepare Campaign
Pitches

Schedule Individual
Meeting with
Instructor to
Discuss Campaign
Pitch (if needed)

Present Campaign
Pitches
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Week Activity

» Campaign Pitches
Continue...

e Final Exam Review
Game

15

o THANKSGIVING
BREAK = No
Classes — Have a
Fun, Safe Break!

o Complete Take-

16 Home Final

Methods of Instruction

This course uses a variety of different methods for instruction which may include but are not
limited to the following: lecture, discussion, handouts, textbook readings, out of class
assignments or homework, labs, simulations, active and cooperative learning, etc.
Lecture/class discussions, readings from the text, computer presentations, videos, handouts,
group work, and both in and out-of-class assignments/projects.

Methods of Evaluation

The instructor reserves the right to modify, add, and/or take away assignments based on the
circumstances that develop during the semester.

Possible Points:
Please note- This is a tentative overview of assignments/points and is subject to change.

Creating Advertising:

o Research and Survey for Ad Campaign 30

» Magazine (rough draft 10 pts., peer review 5 pts., final 15 pts.) 30

» Newspaper (rough draft 10 pts., peer review 5 pts,, final 15 pts.) 30

» Radio (rough draft 10 pts., peer review 5 pts., final 15 pts.) 30

« TV (rough draft 10 pts., peer review 5 pts., final 15pts.) 30

« Digital/Social Media (rough draft 10 pts., peer review 5 pts., final 15 pts.) 30
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« Billboard (rough draft 10 pts., peer review 5 pts., final 15 pts.) 30
» Non-traditional/Unconventional 15
o Advertising Piece of Your Choice 15

Additional Quizzes, Assignments, Activities:

» 7 Chapter Quizzes (10 pts. ea.) 90

» 10 Advertising Assignments/Activities (10 pts. ea.) 100
o Guest Speaker Reflection 10

o Advertising Campaign Presentation 80

» 1 Final (50 pts. ea.) 50

» Attendance 20

Total Possible Points 590

Determination of Grades

Final course grades are determined by the total point accumulation of all grades.

531 -590=A
472 -530=8B
413-471=C
354 -412=D
353 & Below = F

The grading scale for class presentations:

90% — 100% = A Student does an outstanding project or presentation. Excellent content, well
organized, excellent wording, for presentations — good eye contact and an energetic delivery —
and/or superior accomplishment on the criteria established for that presentation or paper.

80% — 89% = B Project or presentation approaching the qualities of an “A” speech. A good
presentation, not necessarily any major weaknesses, but not achieving a standard of
excellence in any or enough areas to merit an “A”. A good job in meeting most established
criteria.

70% — 79% = C An acceptable project or presentation. Reasonably clear purpose, adequate
support, apparent organization, but may not be entirely clear to the entire audience, some
problems in wording or delivery or both; and/or some deficiencies in meeting many of the
major criteria established.

60 — 69% = D An unclear purpose and serious deficiencies in some and perhaps all areas of
content, organization; and/or poor delivery.
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59% & Below = F The person does not complete the project or presentation at all or simply
demonstrates that there has been no preparation for the project or presentation both in
content or delivery.

Classroom Protocol

Classroom Behavior:
Disruptive behavior that hinders the learning process is grounds for being dropped from class.
The following behaviors are considered disruptive or unacceptable:

o Sleeping

o Using cell phones, ear buds, or other electronic devices not previously approved by the
instructor

» |nappropriate language or distracting/inappropriate chatting

» Disrespectful responses and comments to classmates or the instructor

« Interrupting or disrespecting classmates during presentations (please do not enter or
leave the room during presentations except for emergencies)

Al Use:

Students may be tempted to utilize Artificial Intelligence, Al-based, tools (such as ChatGPT) on
assignments for Introduction to Advertising. Al can be biased, inaccurate, and generate
responses that may not be in line with the terminology and information found in the required
textbook for this course. It is the student’s responsibility to ensure information is accurate and
written in their own “voice.” Typically, students should only use Al to brainstorm and help refine
their work rather than using it as a means to avoid creating their own original work based on
the content learned within the required textbook and within the course. For some
assignments/presentations, the instructor will share information on how students may utilize
Al to assist in the development of their work. However, Al use that is inconsistent with the
parameters shared by the instructor will be considered academic misconduct.

Attendance Requirements

On-ground Attendance: Daily activities in the classroom accomplish many of the objectives of
the course; therefore, students should attend every class. If a student will be absent, notify the
instructor before missing class—this applies to all absences, including LCC sponsored events.
If an emergency occurs and it is not possible to notify the instructor prior to class, contact the
instructor within the same day of the missed class to discuss the absence. Failure to do so
may result in zeros on any assigned work/activities. If a student contacts the instructor and
the absence is excused, arrangements can be made to complete the missed work upon return.
On guest speaker and/or presentation days, students will only be excused for officially
approved LCC events, a documented illness, or bereavement. Students who make a habit of
providing excuses for absences that are not school related will be required to schedule a
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conference with the instructor and provide written documentation regarding the nature of the
absences.

Attendance is taken at the start of class. Students must actively participate in roll call and in-
class activities and discussions in order to be counted present. If a student enters the
classroom after the instructor has started roll call, they will be counted tardy. Three tardies will
result in one unexcused absence. Since attendance and participation are critical, if a student
exceeds four unexcused absences they may be dropped from the course.

All students will receive a grade for the course after the last day to withdraw for the semester
regardless of the number of absences.

Online Attendance: Online students and hybrid students whose courses meet online during
the Add/Drop period must complete the Required Attendance Assignment to certify their
attendance in the class. Students who do not complete the assignment during the Add/Drop
period will automatically be dropped from the course.

All students will receive a grade for the course after the last day to withdraw for the
semester regardless of the number of absences.

On Ground Class Attendance Information

Regular attendance is essential for college success. Each instructor determines the
attendance requirements that will be included in the course syllabus. Failure to comply with
the course attendance requirements as stated in the syllabus may result in a lowered grade or
involuntary withdrawal from the course.

For technical assistance with Canvas contact:

« onlinesupport@labette.edu (evenings and weekends)
« (620) 820-1146 (office 8-4:30 pm M-Th)

Absences due to student representation of the college in some official capacity such as
athletic travel or participation in an academic or official student organization activity will be
allowed to make up course work upon presentation of verifying evidence. It is the student’s
responsibility to provide such evidence to the instructor of the missed class prior to the
missed class.

Communication

All communication concerning this course or college business will be sent to your LCC student
email address, unless you are taking a concurrent course and your school district email can be

https://labette.simplesyllabus.com/en-US/doc/8fu98eeyu/Fall-2026-COMM-103-100-Introduction-to-Advertising?mode=view&print=true 14/15


mailto:onlinesupport@labette.edu

8/12/26, 12:56 PM COMM 103 100 Introduction to Advertising - Simple Syllabus

used. Please check your email on a regular basis.

Out-of-Class Student Work Expectations

Students should expect to spend a minimum of two hours on out-of-class student work for
every credit hour of their class.

Students with Disabilities

If you have problems accessing any material in this course due to a disability, please notify
your instructor immediately and steps will be taken to address your needs. You may also
contact the ADA Coordinator, by calling the Student Success Center at (620-820-1227), or by
visiting the Student Success Center on the Main Campus. Services for LCC students who have
a documented disability from a certified professional are coordinated through the ADA
Coordinator in the Student Success Center on the Main Campus in Parsons.

Continuity of Instruction

In the event of a major campus emergency, course requirements, deadlines and grading
percentages are subject to change when necessitated by revised course delivery, semester
calendar or other circumstances. Information about changes in the course can be obtained at
the Student Page of the RedZone, in your Canvas course or by contacting your instructor for
the course. If the course is not able to meet face-to-face, students should immediately log
onto RedZone or Canvas and read any announcements and/or alternative assignment.
Students are also encouraged to continue the readings and other assignments as outlined on
the syllabus. Students must adhere to any emergency operations plan created by the college
for that incident.

Final Exam Schedule

Final examinations will be given according to the schedule of examinations available each
semester. All Students are expected to take their final during the scheduled times. Students
who have more than three finals scheduled in one day need to contact the Vice President of
Academic Affairs.

Link to all LCC Calendars (including the Final Exam schedule):

http://www.labette.edu/calendars/index.html
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